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FONOBHWN PEOAKTOP:
[yka AHacTacisa lNeTpiBHa — IOKTOP €KOHOMIYHMX HayK, npodiecop.

SACTYTNHWK TOJTOBHOIO PEOAKTOPA:
CtapueHko puropii BonogmmmpoBmny - AOKTOP EKOHOMIYHMX HayK, AOLIEHT.

UTEHW PEOAKUINHOI KOJIETTI:

AbpamoBa Anna CepriiBHa — kaHAUAAT EKOHOMIYHUX HayK, AOLEHT.
BaxeHoBa OneHa BonogmumupieHa — JOKTOP EKOHOMIUYHUX HayK, Npodecop.
Benbki AHYLW - 0OKTOP EKOHOMIYHUX HayK, npodiecop.

"'pocy BepoHika — [OKTOP EKOHOMIYHMX HayK, npodiecop.

[Jepiii )KaHHa BonogumupiBHa - AOKTOP EKOHOMIYHUX HayK, npodecop.
[epyH IBaH AHaTONINOBMY — KAHANAAT EKOHOMIYHUX HAyK, [OLEHT.
OnmeHko PycnaH AHaToninoBmy — OKTOP EKOHOMIYHUX HayK, AOLIEHT.
[y6viHa Makcym BiKTOpOBUY — JOKTOP EKOHOMIYHUX HayK, Mpodiecop.
IBaLeHko Anna IBaHiBHa - LOKTOP €KOHOMIYHMX HayK, OOLEHT.

Ko3ak KaTepunHa borgaHiBHa — JOKTOP EKOHOMIYHUX HayK, npodhecop.
Kocau IpuHa AHaToniiBHa — AOKTOP EKOHOMIYHUX HayK, npodyecop.
Kocmynec KpictiHa Mabpiena - kaHaugar eKOHOMIYHMX HayK, aCUCTEHT npodiecopa.
Kpvnos [leHnc BanepinoBuy — JOKTOP EKOHOMIYHUX HayK, npodecop.
KypnaeBa HaTasnisa BikTopiBHa - kKaHANAAT EKOHOMIYHMX HayK, [OLEHT.
NaropgieHko Hatanis BonognmupieHa - AOKTOP €KOHOMIYHMX HAyK, AOLEHT.
Nonatuyk IHHa AdpaHaciiBHa - kKaHAMAAT EKOHOMIYHUX HayK, AOLEHT.
Mapnu Makcum FpuropoBuY - kKaHAMAAT EKOHOMIYHMX HayK, AOLEHT.
Mapycsk Hatania JleoHigiBHa - KaHAMAAT €KOHOMIYHMX HayK, AOLIEeHT.
Mucaka NaHHa BIKTOpiBHA - KaHANAAT EKOHOMIYHUX HayK, [IOLEHT.
Mixanbuyk Kamenig-KataniHa - kKaHaM4aT EKOHOMIYHUX HayK, AOLEHT.
HoBukoBa IHHOMa BikTOpiBHA — AOKTOP EKOHOMIYHMX HaykK, npodhecop.
HikicbopoB NMeTpo OnaHacoBmY — AOKTOP EKOHOMIUYHMX HayK, npodiecop.
OcTtpoBcbka Hatania CtenaHiBHa — JOKTOP €KOHOMIYHUX HayK, AOLEHT.
MoHomapeHko TeTsaHa BagumiBHa — LOKTOP EKOHOMIYHUX HAyK, [OLEHT.
Monosa J/1to60B BacunisHa — kaHAMAAT EKOHOMIYHUX HAyK, [OLEHT.
Cokontok MapiaH - kaHAMAAT EKOHOMIYHMX HayK, AOLEHT.

Tkauyk IpyHa fApocnasiBHa - AOKTOP €KOHOMIYHNX HayK, AOLIEHT.
deanwinH Maiis MunavnisHa - kaHANAAT EKOHOMIYHMX HayK, AOLLEHT.
Xnauyk EneHa - fOKTOp eKOHOMIYHUX HayK, npodhecop.

Xonsasko Hatanis IBaHiBHa — JOKTOP €KOHOMIYHWX HayK, AOLEHT.
YoboTapy Mapiyc-CopiH — KaHAMAAT EKOHOMIYHUX HayK, JIEKTOP.
YopHogaig, Irop CTenaHoBMUY — OKTOP EKOHOMIYHUX HayK, Mpodhecop.
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KaHgmaat eKOHOMIYHUX HayK, JOLEHT,

[OLEHT Kadhepy eKOHOMIKM Ta MEHEKMEHTY,
MBH3 «YHiBEPCUTET CyHaACHMX 3HAHb,

M. KniB, YkpaiHa

Mnytanos C. I.
Craplwii Buknagay kagpeapu CLEHIYHOTo MUCTELTBa,
JlyraHcbka gepxaBHa akafemis KyabTypu | MUCTELTB,
M. KniB, YkpaiHa

Despite the rapid development of technologies, increasing data volumes, the development of the Internet and robot-
ics, the spread of machine learning and artificial intelligence, there is something that a person manages much better
than the most advanced machines and contributes to economic growth on the basis of sustainable development,
improving the quality of life of the population while preserving natural potential. Everyone is born with this extraordi-
nary ability called “creativity.” Therefore, first of all, the state should be interested in the development of the creative
sector of the economy and should support it in every possible way. Considering that the purpose of the article is to
establish trends in the development of creative industries in Ukraine and determine their impact on the national econ-
omy. Based on the analysis of official statistical information, key trends are identified, the essence of which comes
down to the rapid growth of the creative economy in most socio-economic indicators. It is proved that the Covid-19
pandemic has destabilized the stability of the trend of development of creative industries, however, the decline in
indicators in the context of other types of economic activity is not significant, and they tend to recover quickly and
steadily increase. The most vulnerable sectors of creative industries have been identified. The influence of creative
industries on the national economy is argued. The prospects for further research are outlined, which consist in the
activation of the development of performing arts (live music, theatre, dance, opera, circus, puppet theatre); literature,
publishing and print media; architecture, since they have a great influence on the national economy due to their
direct contact with the broad masses - the population and a close intersectoral connection with other industries.
Key words: creative industries; creative economy; national economy; development trends; employment; added val-
ue cost; products sold; import; export.

HesBaxkatoum Ha CTPIMKUI PO3BMTOK TEXHO/OTIiN, 30i/bLLIEHHSI 0OCATIB aHNX, PO3BMTOK IHTepHeTY i po6oTun3a-
Lit0, NOLUIMPEHHS MALLUMHHOMO HABYaHHA Ta LW TYYHOI 0 iIHTeNeKkTY, € AeLL0, L0 BAAE T bCA TIOAMHI 3HAYHO KpaLLe HixX
HalifOCKOHaTILLIMM MallvHaM Ta Crnpusie EKOHOMIYHOMY 3POCTaHHI0 Ha 3acagax CTilikoro po3BUTKY, MOKPALLEHHIO
SKOCTI XXUT TS HACeNEeHHs1 3a YMOB 36epeXXeHHsi MPUPOAHOro noTeHuiany. KoxHa NiognHa HapomMKyeThbCs 3 LIEK
Haf3BMYaiHO 34I6HICT0, ika Ha3UBAE T bCA «KpeaTUBHICTb». TOMY, B NepLUy Yepry, Aep)Xasa NoBrHHa 6y T 1 3aLi-
KaB/ieHa B pO3BMTKY KpeaTVBHOIO CEKTOPY EKOHOMIK/ Ta Mae BCIISIKO MOro NigTpuMyBaTuW. 3 0rnsagy Ha o meTa
CTaTTinonsiraey BCTaHOB/MEHHI TPEHAIB PO3BUTKY KpeaTUBHMX iHAYCTPIil B YKPaAiHi Ta BU3HAYEHHI iX BM/IMBY Ha
HaljioHa/IbHY eKOHOMIKY. Ha 3acagax aHanisy oiljiiHOi cCTaTUCTUYHOI iIHhopMaLiii BCTaHOBIEHO K/THYOBI TPeHau,
CYTb SIKUX 3BOANT bCSI 10 3pOCTaHHS LUBUAKMMY TeMNammn 06epTiB KpeaTMBHOI EKOHOMIKM 3a GiNbLUICTHO couiasib-
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HO-EKOHOMIYHMX MOKa3HKKIB. [loBeAeHO, Lo naHgemis Covid-19, noXnTHyna CTINKICTb TPeHay PO3BUTKY KpeaTuB-
HWUX iIHQYCTPIi, OAHAK, 3HVXEHHS MOKAa3HWKIB Y PO3pPi3i iHLLMX BUAIB EKOHOMIYHOI fis/IbHOCTI HEe Cy T TEBI, | MalThb
TPEeHA [0 WBUAKOIO BiJHOB/IEHHS Ta CTINKOro 36i/bLIeHHs. BusHaueHo HalibinbLu Bpa3nnBi CEKTOPU KpeaTUBHMX
iHAQyCTpii. AprymeHTOBaHO BM/IMB KpeaTUBHUX IHAYCTPIA Ha HalioHa/lbHY eKOHOMIKY. OKpecneHo nepcnekTuBsm
noasibLUnX AOCMiIMKEHb, AKi MONAralnTh B aKTMBI3aLii PO3BUTKY CLEHIYHOro MucTeyTBa (kusa My3uka, TeaTp,
TaHelb, onepa, LUMpK, NS/1bKOBUIA TeaTp); NiTepaTypu, BUAABHNYOI Ai/IbHOCTI Ta APYKOBaHUX 3ac06iB MacoBoi
iHdhopMalLlii; apxiTeKTYpU, OCKISTIbK/ BOHN MaloTb BENNKNIA BI/IMB HA HaLiOHa/TbHY EKOHOMIKY MO MPUYnNHI CBOET 6e3-
nocepeHboi JOTUYHOCTI [0 LUMPOKMX MaC — HAaCEeNIEHHS Ta LWi/IbHOro MKrasly3eBoro 3B'A3Ky 3 iHLUMMU ray3samu.
KnrouoBi crioBa: KpeaTWBHI iHAYCTpii; KpeaTuUBHA EKOHOMIKA; HallioHa/IbHa EKOHOMIKA; TPEeHAN PO3BUTKY; 3aiHs-
TIiCTb; A0faHa BapTiCTb; peasizoBaHa NpoAyKUist; iMNopT, eKCnopT.

Articulation of the problem. The role of creative
industries in socio-economic development, both
at the national and international levels, has been
steadily increasing in recent years. This popularity
is explained by the synthetic origin of creative
industries, which allows us to achieve economic
growth in a completely different way. Exceptional
turnover growth and job creation, and resilience
to the economic crisis make creative industries
attractive for investment at both the private and
public levels. With this in mind, in 2019, the United
Nations (UN) General Assembly declared 2021
the International Year of the Creative Economy for
Sustainable Development. This nomination has
become a kind of sign of recognition of the creative
industry as the future of generations. Taking this
into account, we consider creative industries to be
a strategic direction for improving competitiveness,
productivity, employment and sustainable economic
growth. Therefore, it is fair to consider the results of
the study presented for consideration as relevant
and timely.

Analysis of recent studies and publications.
Generalization of the scientific heritage on these
issues gives grounds to assert that the main works
in this area were the works of a member of the UN
Creative Economy Advisory Council D.Hawkins
[1], economist and sociologist R. Florida [2] and the
World Bank expert C. Landry, who saw creativity as
an attribute of the successful development of the
new economy [3]. The main achievement of these
authors is that on the basis of their theories, we
can describe the creative economy as a system
that consists of a creative city, a creative class and
creative industries.

The works of Ukrainian researchers also cover
quite widely various aspects of the development
of this sphere. So, in particular, the problems and
prospects for the development of creative industries
are reflected in the works of scientists of the Institute
of regional studies named after M. |. Dolishniy
of the National Academy of Sciences of Ukraine
S. Davymuk, L. Fedulova [4], which developed
proposals for the formation of state cultural policy and
mechanisms for its implementation, conceptualized
the directions of forming creative clusters and
creating an innovative ecosystem, etc.

The authors O. Bochko, O. Maletska, N. Tsitska,

Ne 3. 2022

O.Kapral in their study on the digital economy, offer
a polygonal model of the competitiveness of countries
in terms of indicators of the competitiveness of digital
economies, focusing on the development of creative
industries, representing the future of the economy
and the population [5, p. 572-580]. N. Havrylenko,
O. Hryshchenko, studying tax incentives, note the
need to introduce special tax regimes for the creative
sector [6, p. 73-79]. Another author T. Nestorenko
devoted her work to education and focused on the
«superstar economy», in particular on shifting the
poles towards creativity, behind which the scientist
sees the future of «superstar teachers» [7, p. 8-15].
Similar conclusions are drawn by N. Vasylchuk,
0. Kuzmenko [8, p. 25-28]; Bakhov I, Boichenko
E., Martynovych N., Nych T., Okolnycha T.,
Vinnychenko V. [9, p. 25-28], who note changes in
priority in the market infrastructure «from production
to human potential».

However, despite the comprehensive popularity
and indisputable effectiveness of the development
ofthis sector of the economy, the scope of theoretical
and methodological knowledge and applied tools
for assessing their impact on the development of
other sectors of the economy remains quite limited
today. To this day, a single terminology has not
been formed, and there are no clear mechanisms
for the development of this model of economy in
the national economy. For decades, the concept
of «creative economy», not only in Ukraine, but in
Europe, remains incomplete, due to the ambiguity of
scenarios for future socio-economic development,
which are the focus of cultural and economic policy.
All this makes it necessary to conduct further
research.

Formulation of the article's goals
(articulation of the problem). The purpose
of the article is to identify current trends in the
development of creative industries and outline
their impact on the national economy. Based on
the purpose, the following tasks were set and
solved: individual socio-economic indicators
were analysed, in particular, the dynamics
and structure of the GVA and employment of
creative industries in Ukraine in 2013-2020, key
trends in the development of creative industries
and their impact on the national economy were
identified.



Presentation of the main material of the study.
First of all, it is worth noting that in 2018, the law

of Ukraine «On culture» was amended, namely,
the definition of «Creative Industries» was fixed.
According to the law of Ukraine on amendments
to the law of Ukraine «On culture» regarding the
definition of the concept of «creative industries»,
these are defined as types of economic activity,
the purpose of which is to create value added cost
and jobs through cultural (artistic) and/or creative
expression, and their products and services are
the result of individual creativity» [10]. A year
later, by the order of the Cabinet of Ministers
of Ukraine No. 265-p dated April 24, 2019 «On
approval of types of economic activities related to
creative industries» the list of economic activities
related to creative industries was determined.
These include, in particular: folk art and
crafts; visual art (painting, graphics, sculpture,
photography); performing art (live music, theatre,
dancing, opera, circus, puppet theatre); literature,
publishing activities and print media; auditory
art; audio-visual art (film, television, video,
animation, cartoons); design; fashion; new media
and information and communication technologies
(software, video games, digital technologiesin art
such as 3D printing, virtual, augmented, mixed
reality); architecture and urbanism; advertising,
marketing, public relations and other creative
services; libraries, archives and museums [11].

Thus, the adopted norms can be considered
a reference point in the development, or rather

in  monitoring the development of -creative
industries, since the application of the adopted list
of economic activities contributed to determining
their contribution to the gross domestic product
of the state; fixing trends in employment; in the
production sector by tracking the number of
enterprises and their turnover, etc. Generalization
of the existing information and analytical base
allows us to establish the main trends in the
development of creative industries, the key of
which is the steady dynamics of increase in gross
value-added cost (hereinafter referred to as the
GVA) (fig. 1), the number of employees, the
volume of import and export of goods produced
by the creative sector.

Based on the figure, it can be seen that GVA of
creative industries in Ukraine is growing rapidly.
Thus, in 2020, value added for the production costs
of business entities in the field of creative industries
amounted to UAH 132.4 billion, which is equal to
4.2% in the structure of the GVA of Ukraine. This
is UAH 15 billion more than in 2019 (UAH 117.2
billion) and almost twice as much as in 2018 (UAH
97 billion, respectively). Itis worth noting, that during
2013-2019, about half of the total GVA of creative
Industries was computer programming, and in 2020
this figure reached 54% (UAH 63.7 billion). The
structure of GVAis shown in (Fig. 2).

Dynamics of the gross value added of creative industries
in Ukraine in 2013-2020, %

4,5

42

Fig. 1. Dynamics of the GVA of creative industries in Ukraine in 2013-2020, %

Source: compiled by the authors based on the data of [12].

The figure shows that along with computer
programming, a great weight in the formation of the
GVA of creative industries in Ukraine belongs to
such types of activities as advertising and marketing
(17%), audio-visual art (17%), architecture (4%),
literature (3%), theatre (2%) and 1% - design. From
the presented analysis, we concluded that it is

necessary to pay attention to such sectors as design
and performing arts, since, as foreign experience
shows (presented in other publications of the
authors), these areas have very great prospects for
rising to higher levels and bringing more benefits to
the national economy, in particular, through filling
the state budget.
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Fig. 2. Structure of the GVA of creative industries in Ukraine 2020, share in %

Source: compiled by the authors based on the data of [12].

An analysis of employment in the creative
sector allowed us to conclude that since 2013,

this indicator has increased by almost 40%
(Fig. 3).

In 2020, the number of employed employees of
business entities of creative industries amounted
to 360.3 thousand people — this is 4.0% of the
total number of officially employed population in
Ukraine. In 2019, creative industries managed to
provide jobs for 352 thousand people, or 3.8% of
those employed. For comparison, a year earlier

309.5 thousand employees were employed, and
in 2013 - 252 thousand. It is worth noting that
according to the graph (Fig. 3) approximation
coefficient R2 = 09886, which indicates a high
reliability of the trend. In addition, the equation
y=0.2024+2.3893 means a steady upward
trend. Nevertheless, the impact of the Covid-19
pandemic staggered the stability of the trend in
2020 for all those indicated in the figure (Fig. 4) in
sectors other than IT and architecture, the number
of employees decreased compared to 2019 [13].

Dynamics of the gross value added of creative industries in
Ukraine in 2013-2020,%

7 y = 0,2024x + 2,3893

Fig. 3. Dynamics of employment in creative industries in Ukraine
in 2013-2020, %

Source: compiled by the authors based on the data of [12].

Thus, as of January 2021, more than 210 thousand
employees were employed in the IT sector — this is

58% of allemployees in the creative sector. Compared
to the previous period, the number of employees
here as a whole increased by almost 10 %. Despite

Ne 3. 2022

the negative impact of the pandemic, employment
in creative industries is characterized by a relatively

stable trend, but as in the case of the GVA, certain
sectors need to be activated, including performing
arts -3%, architecture - 5% and publishing rights -



6%. For which reason we consider it necessary to
continue the study that has been initiated, to focus on

these sectors in order to revive their development.
Analysis of the volume of products sold in the
creative industries allowed us to establish that despite
the pandemic in 2019, there was an increase in sales
from 2.7% to 3% in 2020, which in monetary terms
amounted to UAH 333.9 billion. It was found that the

largest increase was demonstrated in such sectors as
design +33% and IT + 23% [14]. In other words, it can

be argued that these sectors are the most resistant
to external threats. In addition, more vulnerable and
unstable areas of the creative industries have been
identified, including concert and theatre activities,
where the reduction in sales volumes due to Covid-19
amounted to -36% [14].

w Literature, publishing activities,
media

a Performing arts

: Architecture and Urbanism

~AAudio-visual art

/Advertising, Marketing

AT

s? Other

Fig. 4. Structure of employees in the creative industries of Ukraine
in 2020, share in %

Source: compiled by the authors based on the data of [13].

We also found out that in the commodity trade
of creative industries, imports predominate over
exports and this trend is stable. With regard to the
export of services, the opposite situation has been
established, that is, exports significantly exceed
imports. In particular, in 2019, the export of creative
goods amounted to USD 0.51 billion, at the same
time, exports of services increased to USD 5.4
billion [14].

It is worth noting that in the overall structure of
trade, creative goods do not play a significant role,
they account for about 1% of exports and 1.5%
of imports. On the other hand, at the beginning of
2020, there was an increase in exports of creative
services, which accounted for 30% of total exports
of services and 6.1% of imports [14]. In the context
of creative sectors, export growth during 2020-2021
was demonstrated by information services +65%,
audio-visual and related services +24%, computer
services +21% advertising and marketing +11%. At
the same time, exports of architectural, engineering
and other technical services decreased by -21%,
other services to individuals, cultural and recreation
services decreased by -21%, and R&D decreased
by -7% [14].

Preliminary theoretical and methodological study,
together with the analysis of the main indicators of
the development of creative sectors and key trends,

allowed us to conclude that creative industries have
a significant both direct and indirect impact on the
national economy.

The direct impact of creative industries on the
economy is manifested through anincrease in output,
which in turn should be equivalent in relation to the
amount of additional final consumer spending of the
general public administration sector on goods and
services. Since creative industries simultaneously
consume and supply goods and services from other
industries, and also require an additional increase
in their own intermediate consumption to produce
the finished product, this leads to the formation of
indirect effects of output growth due to the additional
need for finished products or services.

Inthisregard, by increasing the outputofindustries,
households engaged in manufacturing receive a
higher income, which means an increase in their
consumption. The impact of increased consumption
is called induced. As an example, we can take the
growth of value added created by creative industries
by UAH 1, which causes an increase in gross value
added in the economy by UAH 2.20. That is, an
additional 1.20 UAH of added value was created.
Of these, 72 kopecks are due to intermediate
consumption (indirect impact) and 48 kopecks are
due to additional household consumption (induced
impact).
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According to the State Statistics Service of
Ukraine, the largest multipliers of gross value added

are observed in libraries, museums, archives (4.31),
architecture (3.72), publishing activities (3.32),
design, photography, translation (3.06), audio-
visual and auditory art (2.90). That is, we see that
despite the relatively low indicators of value-added
cost in its overall structure, as well as employment
and trade, these areas contribute to the growth of
involvement of other related industries, thereby
creating a positive impact on the national economy
as awhole.

Moreover, an increase in the final consumption of
national management in creative industries by UAH
1 leads to an increase in gross value added by 88
kopecks. Investments in public relations, marketing,
advertising (1.06), audio-visual and auditory arts
(1.01), architecture (0.87), design, photography,
translation (0.85), and programming (0.84) lead to
the greatest increase in gross value added. On the
other hand, the situation may differ if funds are spent
not on consumption, but on capital investments,
since they lead to the greatest economic growth. In
particular, an increase in capital in the programming
industry by UAH 1 leads to an increase in total GDP
by UAH 3.2, while for other industries, this growth is
close to UAH 2 [12].

Conclusions of the study and further
prospects in this direction. The article solves
the scientific problem of determining current trends
in the development of creative industries and
outlines their impact on the national economy. The
completed scientific study allowed us to formulate
a number of conclusions and proposals, the main
ones of which are as follows.

The analysis of certain socio-economic
indicators of the development of creative industries,
such as the dynamics and structure of the GVA and
employment in the creative industries of Ukraine

for the period 2013-2020, allowed us to conclude
that it is necessary to pay attention to such sectors

as design and performing arts, since they account
for the lowest values, both in the GVA and in
employment. It is proved that during 2013-2020,
about half of the total GVA of creative industries
was from computer programming.

It has been reasoned that the Covid-19
pandemic has shaken the stability of the growth
trend of employees in creative industries, except for
IT and the architectural sectors. The analysis made
it possible to identify the most vulnerable sectors
of the creative industry, which included performing
arts, architecture (despite its sustainability during
the pandemic) and publishing business.

Analysis of the volume of products sold within
the creative industries allowed us to establish that
despite the pandemic in 2019, sales increased. In
addition, it was found out that in the commodity
trade of creative industries, imports predominate
exports and this trend is stable. It is revealed that
creative goods do not play a significant role in the
overall structure of trade and account for about 1%
of exports and 1.5% of imports, but have a steady
growth trend.

Key trends in the development of creative
industries are identified, the essence of which boils
down to stable growth, both in terms of economic
and social indicators, relative stability in relation to
other types of economic non-creative activities, and
their impact on the national economy is increased.

Given the above, further studies should focus on
the activation of the development of performing arts
(live music, theatre, dance, opera, circus, puppet
theatre); literature, publishing and print media;
architecture, since they have a great influence on
the national economy due to their direct contact

with the broad masses - the population and a close
intersectoral connection with other industries.
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